Hawaii Community College
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Marketing (9/20/17)

ELOs

General Education Learning Outcomes (GELOs)

Program Learning Outcomes (PLOs)
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Synthesize principles and concepts of marketing in
developing a marketing plan.

X

X

Devise marketing campaigns/presentations in diverse formats
that are adaptable to different target markets
and stakeholders.

Use customer relationship management strategies within any
business or retail organization.

Use management and organizational behavior principles and
skills for any marketing occupation.

Develop the ability to think strategically as an individual and
effective team member.

Demonstrate work attitude and appearance consistent
with professional practices.

Develop current technology skills and the ability to
utilize those skills in real world situations.

Develop an understanding of evelutionary globalization and
the technological advancements associated with the dynamic
business environment.
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Communication, Quantitative Reasoning, Areas of Knowledge, and other GELOs are often covered by program support courses
i |

and not usually included in PLOs.

Donala Kawa'auhau (5"\‘&}114’.‘»’)
A"F{rsy d&h 'f::r- D&'\A,k

Robert Yamane

Joni Onishi

Reshela DuPuis

—
N

| (‘}I‘l
/ Signatur

e .

Sighature

Signature

WO

G O Signature

Date

0 Ao/

Date

/4 {ﬂ{/7
Di?t‘i{l%
[zla»itq [t?

Date



